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Greetings from the New President: “Targeting Steady Growth”

My name is Hideaki Takeno, and T assumed the position of President
on June 20 of this year. I would like to take this opportunity to
introduce myself to our sharcholders.

The economic rationale for customer service by means of tele-
marketing has been recognized clearly and, supported by favorable
trends in demand, the Company has achieved an almost twofold
increase in net sales compared to five years ago. While the scope of
services currently demanded by our corporate clients is showing fur-
ther expansion, the content of these services is growing increasingly
complex, requiring a high degree of expertise.

The Company serves as a bridge between our corporate clients and
their customers. I believe that to achieve continued growth, we must
recognize that boosting the level of satisfaction of both parties—that
is, improving quality—is a continual challenge, and we must fulfill
the expectations of both parties.

IT advances day by day, but people remain the point of contact
with the customer. I believe that commitment to manpower is an
extremely important factor in further improvement of service quality
by combining IT as a tool with people, and in making the Company
itself a creative community.

Along with the training of personnel, we will develop as a company
with a strong presence by providing service solutions that are truly
useful to customers. Moreover, we will maintain an internal control
system that ensures full compliance with the law. This will enhance
corporate value for our sharcholders.

We intend to work in close cooperation and steadfastly to
achieve consolidated net sales of ¥100 bllion in the near future.
We sincerely request the continued understanding and support of
all our sharcholders.

June 2008

Sincerely yours,

Hideaki Takeno, President
MOSHI MOSHI HOTLINE, INC.
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We are pleased to present this report on MOSHI MOSHI HOTLINE’s
business performance during its 21st business year, ended March 31, 2008.

In the consolidated fiscal year under review, demand for services for
the manufacturing industry and certain insurance firms was sluggish, but
expansion continued for call centers for cellular phone companies, which
have seen smooth growth in the number of subscribers due to the intro-
duction of number portability and the aggressive release of new models.
Moreover, efforts to restructure costs accelerated, centered on services for
the banking and securities industry. In addition, large-scale spot business
contracts for the financial services industry and government and munici-
pal offices expanded. As a result, consolidated net sales rose 11.0% in com-
parison with the previous fiscal year, to ¥66,043 million.

On the profit side, the perception of tight conditions for manpower
demand and supply persisted, putting pressure on the Company’s earn-
ings in the form of cost increases. However, the Company was able to
absorb these increases and maintain nearly the same level of profitability
as in the previous year by withdrawing from certain low-profit operations
in the second half of the fiscal year, implementing measures to reduce the
employee turnover rate and other streamlining efforts, as well as through
price revisions with several client companies. Consequently, consolidated
ordinary income rose 17.9%, to ¥8,734 million, and consolidated net
income increased 17.3%, to ¥5,054 million compared to the previous
fiscal year.

M Inbound Services

Although the Company withdrew from low-profit operations and demand
decreased for services for the manufacturing industry, overall demand
increased further, centered on government and other public offices, the
mobile communications industry, where subscriber numbers continue to
rise, and the financial services industry, which is streamlining services.
As a result, consolidated net sales for inbound services reached ¥37,979
million, up 10.2% compared to the same period of the previous fiscal year.

B Outbound Services

Despite a rise in demand for marketing for the information publishing
industry compared to the previous year, marketing activities for the finan-
cial services industry slowed due to the impact of legal reforms, resulting
in an overall drop in outbound services compared to the previous year.
Accordingly, consolidated net sales for outbound services dropped 7.5% to
¥9,526 million in comparison with the previous fiscal year.

M Telemarketing-Related Services

In response to an increase in receipt of large-scale spot business and an
increase in financial institutions redoubling efforts to carry out their own
restructuring of costs, demand for dispatch of personnel to call centers was
good and sales for telemarketing-related services increased significantly.
As a result, consolidated net sales for the telemarketing-related services
jumped 25.8%), to ¥18,521 million, compared to the previous fiscal year.



Inbound Services

We operate customer service centers and other call centers set up by cli-
ent companies as an outsourcer. Specifically, inbound services are those
that respond precisely to a wide range of telephone and e-mail inquiries
and complaints from consumers and collect marketing data. Our client
companies capitalize on the data gathered at the call centers to develop and
improve their services.

Outbound Services

Outbound services include introduction of new services and other promo-
tional activities targeted at consumers via telephone and e-mail by leverag-
ing the customer data owned by the client companies, as well as the data
collected at the call centers.

Telemarketing-Related Services

We provide training, data mining and other consulting services as part of
peripheral business lines for call centers, as well as temporary staffing and
back-office services for call centers.
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Okinawa Ishigakijima Center

Opening of New Centers
in Nagasaki and Ishigakijima

Following the establishment of the Sapporo eZo Center in Hokkaido
and the Omiya Center in Saitama Prefecture in the first half of the
fiscal year, the Company opened two additional centers, the Nagasaki
Center and the Okinawa Ishigakijima Center, in November in the
second half of the fiscal year. This expanded the Group’s operating
bases to 34 bases in 22 cities across the country. The two bases opened
in the second half of the fiscal year are both located in cities where the
Group was not present until now. Although they are still in the start-
up stage, as of the end of March 2008 there were approximately 80
staff members operating the call center in Nagasaki and 40 staff mem-
bers in Ishigakijima. Ishigakijima is located one hour from Naha, and
geographically is slightly closer to Taiwan.

Call centers are service businesses, and because they utilize com-
munications infrastructure, their degree of attachment to an area—
that is, the restriction due to the necessity for the person wishing to
receive the service and the person providing the service to be in the
same area—is low, making them similar to other common service
businesses. Ishigakijima, in particular, can be described as a center
that makes use of call center features.

The Company aims to continue to work to make full use of the
network capacity that is a feature of call centers to find underutilized
manpower.

RIGEVY—ERIBEYY—DFAT VT
Nagasaki Center and group photo of the staff
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1

Ratio of Middle-Aged and Older Personnel
Increases to One-Fourth of the Total

Rather than allocating staff to a job and having staff work to complete
a series of business by themselves, the call centers employ a system in
which the job is broken down and allocated according to the abilities
and characteristics of the staff. Often it is found that people in their
40s and 50s are poor at operating computers, or that their ability to
remember new information in a short time period is weaker than that
of younger generations. However, many such people excel at gauging
the other person’s feelings during a conversation and flexibly directing
the conversation toward mutual understanding.

Up to now, the Company’s main body of staff has been made up
of people in their 20s and 30s. However, to overcome the recent tight
condition of manpower demand and supply, the Company has been
actively employing people in their 40s and above. The Company
intends to continue its efforts to expand local call centers, and to
develop potential manpower resources through proactive development
of businesses that utilize the strengths of middle-aged persons.



. Eﬁgﬁ%ﬁﬁﬁ% Consolidated Balance Sheets . Eﬁ*EHE-I-E% Consolidated Statements of Income

(BRME. KEtE  Millions of yen) (BAHME. KEtE Millions of yen)
2081 %218 HEIRIER 208 %218 TERIEE
As of As of Amount of For the year | For the year | Amount of
Mar. 31, 2007|Mar. 31, 2008|  change ended ended change
Mar. 31, 2007 |Mar. 31, 2008
HEEDE / hssets tE 59,502 66,043 6,540
. = N ) ,
. RENEE 23,276 22,884 A 392 Net sales
current assets 55 L IRf 47,736 52,801 5,065
RENUES 5,584 5,252 A 331 Cost of sales
Cash =
Fo LFeFIER 11,766 13,242 1,475
FoHE 7,510 8,344 834 Gross profit
Notes and accounts receivable ﬁﬁﬁ&u‘—ﬂﬁ%ﬂﬁ ) 4,482 4,818 336
SHS® 8,500 4,300 A 4,200 Selling, general and administrative expenses
Short-term loans ‘E#*UH 7,284 8,423 1,139
—FLURERFERBEME — 2,200 2,200 Operatingincome
Current portion of long-term loans SEMNNE 139 323 183
%g)ﬁﬂ 1,692 2,800 1,108 Non-operating income
Other current assets E#ﬂﬁﬁﬁ 16 11 N4
g@]g Iéﬁ A9 A13 A3 Non-operating expenses
Allowance for doubtful accounts bﬁ?*uﬁ 7,407 8,734 1,327
. BEEEE 8,390 12,500 4,110 rdinary income
Fixed assets ?Elﬁudﬁ 13 3 A9
2 o traordinary income
B EEEE 1,093 1,336 243 e
Tangi/ble fixed assets gtgrlajc;fdﬁary — 78 97 19
EEEERE 159 149 A9 ——r
Intangible fixed assets HE AL T 7,342 8,641 1,298
BEZDIOEE 2137 Tlo1a T Income before income taxes
’ ’ ' BB (ERBRUERH 3,147 3,634 486
. Irf:tments ehdotherfesssts Eorporation, inhabitants and enterprise taxes|
oL 31667 ol EABSRES ~A114 N 66
otal assets Corporation tax adjustment
BEDED / Liabilities Nﬁ%jﬁ#ﬂﬁ 4,308 5,054 745
et income
I REaE 8,215 9,008 793
Current liabilities
. BEE&RE 208 198 A9
Long-term liabilities
afaas 8,423 9,206 783

Total liabilities

$HEEEDEB / shareholders equity

I HKEBEX

Owners' equity
BEXE 998 998 =
Common stock
BARRE 1,277 1,210 266
Capital surplus
FERIRE 21,156 24,621 3,465
Retained earnings
BHet 2215 2595 4380
Treasury stock

[ES=FN=H 23,217 26,235 3,018

Total owners” equity

Il 5Tl - IREERRE

Valuation
Tl - REEERESE 26 A 57 2 83
Total valuation and translation adjustments
MEESS 23,243 26,178 2,934
Total net assets
BEMEESST 31,667 35,384 3,717

Total liabilities and net assets

13 14



. Eﬁ# R4 :/ a-70 —E'I'EE Consolidated Statement of Cash Flows . ﬁi*ﬁﬁﬁ Shareholder Information (R 20 3 B 31 HIRTE)
(FH. téﬁ;i]?% Thou;r;d]s;ﬁf yen) PR 126.576,000
e g;@&ggﬁg z%ﬁ%aﬁﬁ@%ﬁ(aaﬁﬁﬁﬁﬁ) 34,479,305 tk
| EEEECLBFryTa - TO— 3. BT EH (RERE. BS&ER<) 3,504 %
TR E TR HAF 8,641,091 —
pedfill bl 389,691 KREDIRE (Shareholders) Fﬁﬁﬁiﬁ %’{EREKF
DNAIEE 4,583 F#E (Thousands) Percent (%)
S|IEEDRAE 242,783 1 SHMENRAT 11,853,600 34.4
SZHAIENUZIESE 110,325 2 BARSRT 4 - U—ERSERTHARH (15580) 3,965,450 1.5
FIYAIC R DIREIRR 262 3 AFYRY— SR MEERTHRAH (155E0) 2,145,550 6.2
ElEHETAN 43,985 4 Y NSIVERREHR AT 1,570,272 46
ElEAERHIEA 28,435 5 BANSRT ¢ - Y—ERIETERHTHAAA 1,526,400 44
55 LIBEDIEINEE A 805,500 (ERIEFHRITHIESES - T MIIVERRENSTL
TETETAREDIENNE £ 955,190 SREEHHESED)
EABEOBEBINEE 369,153 6 THE CHASE MANHATTAN BANK. N. A. LONDON 877,995 2.5
KIS ORINE 198,603 SECS LENDING OMNIBUS ACCOUNT
FOfth A 376,251 7 BAREHRREERT 838,800 2.4
Gt 7,337,783 8 BARSRT 4 - U—ERSERITHARM 723,000 2.1
*IJ%&UEE%%@&W&E 105,682 (PR=FHEFTRITRESHEE D)
SEABEDTINGE A 3,148,372 9 HARSRT 1 - U—EREFHRITHARM 720,000 2.1
EEEHICL BT Py Y1 IO—DAS 4,295,093 ;g;zg;gg;@g@g@%%&
I BEEBIC LB E YT - TO— 10 STATE STREET BANK AND TRUST COMPANY 505019 573,912 1.7
BREEEEDRSICKDH A 639,079
B EEEEDRISIC KD 461,147 . Fﬁ’ﬁ%ﬂ"ﬁiiﬁﬁ?ﬁ’lﬁ‘}ﬂ Breakdown of Shareholders (%)
BEIEERETENIC K DINA 29,500
REARMEEEFORSIC K3 H A 914,566
BERCRIEEDEANICKL D ZH 2\ 343,583
HENCIRIEDREICKDINA 58,756
EHFEEDRAICK DX 500,000
REEMEDOEMICKDZE 2\ 4,400,000
RHEM S DR 4,200,000
ZDfth A 37,868
BEREICKDF vy Y21 T70-DES A 2,607,989

. B¥ESICLZFryva - 70—

Bt OBISIC K D37 679,531
ANy OFTY 3 OEFNTEICKDINA 232,297
BeHED3ZINER A 1,588,526
MBEHICLDF vy Y1 T70—DEG 2,035,759
HPWREIKD 19, 20, 2153
v RERURSASHORNS 34855 e s gt 3
2006, 2007 and 2008, respectively.
V. RERUREREVHE%ES 5,584,046 iy ZOALEA SHEA fEA
B Em (]
VI. $HRERICEESEESERVESRASYOENEE 16,928 Financial Other Foreigners Individuals
! Services Companies
Vil RERURERSFWIRES 5,252,319

15 16



Board of Directors and Auditors * Notice to Shareholders
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As of March 31, 2008 2008 £ 6 B 20 BIRE

1% B#8R Board of Directors and Auditors PogiTae S

ilifleZotyy— KRR e Ha
e *Lﬁﬂ:’.“/jﬂh;ﬁm President Hideaki Takeno
(J
= H— ® Hokkaid ” = B
e KA T Oy — RFEEENTEE T %
z A — —2TSHEIY— Director, Executive Managing Officer ~ Yoshihiro Shimomura
— *EyT— SHEAIVA IS IR/ —RTSHEVS ging
- Pk.'"awal [ EmTy— R RERTRE £8P
VRS- SREVS— . X o ;
e 5 — !i‘t%E Director, Senior Managing Officer Morimasa Sato
p— J P rohoks g5 e
Hiroshima EQEEH . IR B HITIRE BH 023+
M1 s— () ar:a' X0 SRR Director, Senior Managing Officer Hiromi Fujita
[ Head Office (Shinjuku)
FUMSZIE T FRERSTIE _
Bl s— Kyushu Chubu HEEEYY— B EsTRE LA ==
ARN—52E> 5~ REEYS— Director, Managing Officer Hiroyuki Yamada
maleYS=- mEsSsYI(Tevs-
ERBtYy— iR Al ZFX
Director Takahisa lwasaki
HVFR ate &
BB KLUEE Director Osamu Takahashi
List of Business Bases - y -
RRARE Head Office (Tokyo) TReZonos BHEER 5 Al
R ead Office (Tokyo) eZotvy— T N . s .
RREEBER LA 265 FLUIS1Z5—Ya Vel BBLDRREIINERT 514 SHERLIARLIL Full- Time Auditor Mitsunori Higashi
2-65, Yoyogi, Shibuya-ku, Tokyo 151-0053 Sh5— y
TEL: 03-5351-7200 FAX: 03-5351-3300 gg;&%ﬁw%ﬁ 1725 EERRELIL BER o %
b4t Hokkaido Office e rayye— Auditor Akira Yamaguchi
EBELIRTPRE KR 7213 N\PEEIL = P " By =y
7-2-13, Odori-nishi, Chuo-ku, Sapporo-shi, Hokkaido 060-0042 iﬁfiﬂl:ﬁi§§ﬂ@ﬁﬁ]3 11BN Y=y el ECETE =R
. 011-210- - 011-218- =2tvy— . .
TEL:011-210-1000 FAX: 011-218-2200 R AT 145 WA 5—C)) Auditor Yasutomo Shirakawa
SRIL3ZRE  Tohoku Branch FE=So 9005
EHRIATERERHPR 2111 ALY ZIEEIL =JJ L - [ 25
2141, Chuo, Aobarku, Sendaihi, Migagi 580-0021 FRATROEARTH26 W6 KL VTR EER 1R B
TEL: 022-222-3122 FAX: 022-222-3022 FRET T — Auditor Akihiro Sato

SPBBSZIE  Chubu Branch

BHREHENANFB 61 RHBIL—tY hyT—
6-1, Ushijima-cho, Nishi-ku, Nagoya-shi, Aichi 451-6007

TEL: 052-527-4700 FAX: 052-581-1700

BIFEZ4t  Kansai Office

RBRAIABRALERAGE 2-5-25 /\—EZ 0SAKA T T4 25T~
2-5-25, Umeda, Kita-ku, Osaka-shi, Osaka 530-0001

TEL: 06-6341-2800 FAX: 06-6341-2800

IRE3ZE  Hiroshima Branch
LBRLBHMPRAET19 LEFAVEY REIL
7-19, Hondoori, Naka-ku, Hiroshima-shi, Hiroshima 730-0035
TEL: 082-542-4100 FAX: 082-542-4101

JUMSZRE  Kyushu Branch
BERBEADPREKM 168 Ky VEIL
1-6-8, Tenjin, Chuo-ku, Fukuoka-shi, Fukuoka 810-0001
TEL: 092-725-0345 FAX: 092-725-0400

374t Okinawa Office
SHRRBBEHEE2ES 1331
BBHEBOAT 1 7EIL

1-3-31, Omoromachi, Naha-shi, Okinawa 900-0006
TEL: 098-866-5800 FAX: 098-866-5811
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H—
HIRENA) 2-222 FIEEIL

BEEYI—
RRBEEMEE 1152 AT FEEEVI—EIL

BIRIIL=ItYy—
RRERBIEMAIRE 122 MS BV —EIL

SYRY—UtVE—
R SERMARHIEEH S50 221
WESYRY—057—

FRAYVA VY H—
FREIRTRREEO 12 T5-hH2
EREVY—

ARERHAR 152 UIT7—L
PNUACZP S
KIRFABRIRERERF 2-10-70 J)\—JR5T—
Wty s—

FRBNLH—ER 331 OBR-vEArEL
[RES NIy b2t

ERFANLTTAET 443 #LMC EIL
MDA VT 5—

FRRI M TVEILRIRET 1-2-16

J-lvevy— +)\SRTE—EDHRAE I
Call Centers ERtY5—
Py RERRETHIR 23 RERIS—4EDCLT Y
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A Notice to Shareholders
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