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I am pleased to present this report on MOSHI MOSHI HOTLINE’s
business performance for the first half of its 20th business year,
ending March 31, 2007.

Drop in Large-Scale Spot Business Covered in Other Areas,
Providing Growth in Both Sales and Earnings

The Company’s performance during the interim period under review
exceeded initial forecasts. During the first half of the previous fiscal
year, we received numerous large-scale spot business contracts, such
as for public opinion surveys related to the House of Representatives
election held in Japan in September 2005, so a drop during the interim
period under review stemming from a falloff in this business was
unavoidable. We had also expected a weakening of demand in a
portion of our client base following restructuring in the teleccommuni-
cations industry, which accounts for a large number of our main
clients. Thus, we had initially forecast declines in both sales and
earnings.

During the interim period under review, however, we received
several large spot business contracts (although not on the same scale
as the previous year), and demand from telecommunications compa-
nies exceeded our expectations. Business from financial institutions
and public agencies also continued to be strong. As a result, consoli-
dated net sales rose 4.0% year on year, to ¥27,784 million.

We had also initially expected earnings for the first half to
decline by nearly 20%, due to expected up-front expenses to establish
a new business, as well as a drop in operating rates following the
falloff of the large-scale spot business. However, hiring of personnel for
the new business proceeded smoothly, lowering the start-up costs,
and we were able to pass on to client companies the higher market
costs for personnel. We also sought internally to further reduce costs,
through such efforts as lowering the turnover rate of employees. As a
result, consolidated ordinary income for the subject interim period
rose 3%, to ¥3,250 million and net income grew 2%, to ¥1,910
million, turning our initial forecast of a major falloff in profit into an
increase.

During the second half of the fiscal year, we plan to continue
working on maintenance and improvement of the level of satisfac-
tion of our current client companies, as well as aggressively pursue
new business opportunities. I, along with all of the Company’s
employees, will work together to increase shareholder value. Thank

you for your continued support for MOSHI MOSHI HOTLINE.

December 2006
Sincerely yours,

Shoji Takagi, President
MOSHI MOSHI HOTLINE, INC.
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Inbound Services: Strong Demand from Telecommunications

Carriers and Finance

Business operations for telecommunications companies were affected
by restructuring in the industry, with a drop in the volume of business
to fixed-line carriers. Nevertheless, call volume for businesses to mobile
phone companies stepped up due to promotional campaigns ahead of
the introduction of mobile number portability in October 2006, and
growth was strong overall. Business operations for financial clients also
rose as marketing activities formerly conducted by the clients’ sales
departments continued to be shifted to call centers.

As a result, and along with numerous large spot business con-
tracts received during the interim period under review, consolidated net
sales for inbound services rose 8% year on year, to ¥16,480 million.

Outbound Services: Falloff in Election-Related Opinion Polls

Demand from telecommunications and financial institutions for pro-
motional campaigns using call centers remained strong, and the
Company received new contracts from government agencies. However,
this did not make up for the gap left by the loss of large-scale public
opinion surveys related to the House of Representatives election held
in September 2005.

As a result, consolidated net sales for outbound services during
the interim period under review fell 22%, to ¥4,209 million.

Telemarketing-Related Services: Growth from Financial Institutions

The finance industry made a fundamental revision of its business
process, with an increasing number of companies seeking to vastly
boost efficiency by shifting operations formerly conducted by regular
employees to call centers. At companies that undertook such reforms
and established call centers on their own premises, there was a steady
rise in demand for temporary workers, including managers, to handle
call center operations.

As a result, consolidated net sales for telemarketing-related services
during the interim period under review rose 19%, to ¥7,090 million.
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http://jobpocket.jp/

The revised recruitment
website “Job Pocket”
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FCR= [6LBULKRY S VDHA] Eﬂﬁfﬁ}

HHTRSEE. [HMRORHDIFIST] ZBEIFCRRE
2006FENY S TANR Y —ZHZEHHEL. @IS TZNEL
THEDFEI. U5 TTlE. 8A30H. EufFpR&ZICEL Yy VYK
fRZEDZ T, [BLBULKY S VDRI ZRMEVELE UL,
SHARBHRAROSADVEFICERESZToLED. St
INIVT 4 DERZTIBEMBER LICAIFTOE—Y3Y
EE TV LT,

[ Recruitment Homepage Revised and Updated }

Currently, in line with the economic recovery, the tightness in the
supply and demand of personnel continues. MOSHI MOSHI
HOTLINE, which requires a large number of personnel, has revised
and updated its personnel recruitment website to further enhance its
competitiveness in the human resources market. The new website
allows job seckers to specify such conditions as their houtly rate or
job period when searching for positions. Applications made through
the site are rising steadily.

[ EC.TOKYO Holds “Moshi Moshi Hotline Day” }

MOSHI MOSHI HOTLINE has signed a sponsorship contract for
fiscal 2006 with the J.League soccer league’s F.C.TOKYO club, the
“J Club for the citizens of Tokyo,” and is supporting the team. On
August 30, the club held a “Moshi Moshi Hotline Day,” hosting
Cerezo Osaka at the National Stadium. The Company’s President
Shoji Takagi presented a bouquet of flowers to the players, and fans
received novelty items as part of a promotional campaign to raise
awareness of the Company.

AMBRABAIFFvSI5— “DHUK

The Company’s recruitment promotional character, “Kamehiyo”
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Staff who opened the Niigata
Station Center
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“We are working to create a center rooted in the community, operated by

people recruited locally,” says Mr. Ogasa, the center’s manager (first row
center).
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Core staff of the Hiroshima Branch
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“We've moved to Hondori in the heart of Hiroshima, a city of over one

million people. We're looking forward to making a fresh start and work-
ing hard,” reports senior manager Mr. Tomonaga (second row center).
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[ Opening of the Niigata Station Center }

The Niigata Station Center, one of the Company’s largest call
centers, began full-scale operations in October 2006 with widespread
support from Niigata Prefecture and the city of Niigata. The new
center contains 200 call booths, accommodating approximately 500
telephone operators working in shifts to respond to client calls.

The center is located in PLAKA II, an office building connected
to the south exit of JR Niigata Station, reflecting our priority on con-
venience for workers. We have also put significant effort into design-
ing the break room, which, although not directly related to call center
operations, has a significant effect on quality. These initiatives have
helped create a call center with a bright and open work environment.

Uobwya- Jb—LA
The Niigata Station Center’s
“Break Room”

[ Transfer of the Hiroshima Branch Office }

The Hiroshima Branch was established in Naka-ku in the city of
Hiroshima in 1994. After 12 years in the same location, we have
moved the office from Naka-machi to the Hiroshima Diamond
Building in Hondori, to better provide services to new clients.

LeYAVEY REI
The Hiroshima Diamond Building
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$51980°0R | 50088 | HRdE N 1= (%)
As of or the six or the six
Sop. 2005 | Sep.5006 | *ahange months enced | moreendod| Porriooe
BEEDEP / Assets I. 55ER / Netsales 26,635| 27,784 +4.3
T 20,183 | 24,260 +4,077 FUY—r7 SORBEA | 26592| 27,780 |  +45
N Telemarketing business revenue
RERURE 11,061 | 11,939 +878 EOMBOBARUBRIRTS 42 4| -898
mEE 6,351 | 5900| -450 Ofhersales
ccounts receivable =
zof 2,770 | 6,420 | +3,649 . e 21,329 IR +49
ther current assets
Il. EIEEE 4,251 4,326 +74 5o L Flas 5,305 5,405 +1.9
Fixed assets Gross profit
e 1228 bl ! I, EEARU—REER 2185 2171| -07
%ﬁglﬁfgsg 1 98 1 70 —28 SG&A expenses
Intangible fixed assets
RAZOMOEE 2,824 | 2978| +154 R . 5120 e 36
Investments and other assets
HEAE 24,435 | 28,587 | +4,152 IV. ERMIR S 28 21 —27.0
Total assets Non-operating income
BEDER/ Liabilities V. EXNER 0 5| +757.9
I gﬁgg}{gb I 6,1 57 7,1 54 +996 Non-operating expenses
urrent liabilities
Fild 3,108 | 3,638 +529 O 3,148 3250 +3.2
ccrued expenses
3
;l?rfgrrent liabilities ’048 3’51 6 +467 VI. Ens;ﬁlijﬁy NCOme 47 18 -61.9
Il. BEEE 284 260 -23
Long-term liabilities VII. ﬁsuﬁ* 22 20 -9.9
Q{EHEET 6’442 7’41 5 +972 Extraordinary losses
Total liabilities
Bis IS RB AT R i 3,173 3,247 +2.3
AR (E2) DFR / Shareholders equity Income before income taxes
e EABL (ZRBRUBRE 1,308| 1,296 | -0.9
Pﬁﬁkﬁ | 998 998 0 Corporation, inhabitants and enterprise taxes
aid-in capital 3: = - =
RARRD 1210 1270|  +59 e i ant 8 40 5486
Capital surplus
FEFIRSE 15,928 | 19,138 | +3,209 rhRa#EFE 1,874 1,910 +2.0
Retained earnings Net income
BHE#R -157 —255 -98
Treasury stock
HEBEFSE 17,979 | 21,150 | +3,171
Total owners’ equity
II. 5F{H - maﬁza%
Valuation and translati i
Z DA MEESSETli=gE 13 21 +8
Valuation difference on available-for-sale securities
S - REERREAET 13 21 +8
Total valuation and lati |
ﬂ%& (&R) a5t 17,992 | 21,172 | +3,179
Total net assets
Tﬁiﬁuﬁgﬁéf% (BF) a5t 24,435 | 28,587 | +4,152
otal liabilities and net assets






